Analysis of the spot of Vodafone
Its objective: to persuade people to change the promotion (250+250). The spot illustrates the offer trying to draw the listener’s attention.
Its thesis: why switch to Vodafone. Vodafone always promotes convenient offerings. The spot tries to persuade people to pass to Vodafone.
What augmentations are exploited to convince the listener/watcher/reader?

How are the argumentations of the spot built up as far as?
Argumentations:
1. Language: the language is more useful to understand for someone who lives in North of Italy than someone who lives in South. Indeed it is more developed in North because the most part of people consider it convenient.

· The bear Bruno’s voice is of Diego Abatantuono, an Italian actor, comedian, scenarist who has became a protagonist of Italian cinema. Thus his voice catch watcher’s attention. The people are more interested because Diego is famous person who Italian people know.

· The spot uses some words to refer to Ascoli Piceno (the place where is set the advertisement). There are words that don’t be knew, but they draw the attention of audience who stays dry in front of them. The words are: Sant Honoré, Maron Glace and Trottolino Peloso. Sant Honoré is a cake which takes its name from the patron Saint of French confectioners, Onorato di Amiens. Maron glacé is a special process of syrup chestnuts and then covered with a sugar glaze. Finally, Trottolino Peloso is maybe a nickname that the bear uses to describe himself. His ice skating can be compared with a spinning top. Indeed it wants to show his skill, while initially he seems unable.

2. Music: Litte talks - Of monsters and men. A famous song publishes in 2011. It draws the listener’s attention and nowadays it is singed a lot. The literal meaning of the title of the song is “piccole chiacchere” and it is connected at the spot. It is to note that there is only the melody of the song and not the text because the words of the song have nothing to do with the advertisement, but only the title. 

3. Images: the advertisement is set to Ascoli Piceno, a town in central Italy near Pescara. In the spot we can see a bear with a red scarf and a pair of red and white skate. Red and white are the colour of Vodafone. You can also note the Christmas elements (natal lights, decorated trees), the ice rink and the people around who are dressed with heavy clothes. They are aspects which describe the real winter and Christmas atmosphere. 
What makes this Ad peculiarly Italian?: The voice of Diego Abatantuono, the word “Trottolino Peloso” and the setting in Ascoli Piceno makes this Ad peculiarly Italian.
