Metaphor and metonymy
Lodge exploits the conversation between Robyn and Vic to make the reader understand how advertisings work, as well as the way language works. 
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A post, titled The Unconscious: Metaphor and Metonymy by Sadeq Rahimi, argues :

“ One of the very useful terms in which Lacan approached his linguistic/semiotic re-formulation of the unconscious was a specific type of distinction he proposed between metaphor and metonymy. “
Lacan relys strongly on Saussure’s and Jackobson’s thoughts. 

Anyway it is clear the different moods between metaphor and metonymy in language: the first one vertically operates on the same abscissa while the second on an horizontal line. It follows that metaphor is the word selection which suppresses and condensates the meaning (as poetry does), while metonymy is the word order, the syntax which puts in order a word combination. According to Lacan, the unconscious, as well as the language, is arranged into a structure that can be decoded: indeed Freud already interpreted dreams through a psychoanalytic point of view, but dreams, as well as poetic language, are condensation of  iconic symbols. 
When a speaker wants to produce meaning in order to communicate , he or she has to employ the two moods of combination and selection. 

It’s interesting how metaphor works on similarity between signifiers in order to add in the reader’s mind mnemonic, distant and personal “signifieds”; on the contrary metonymy changes the word order, so it operates through difference (or differ-Ance, as Derrida wrote). In order to better understand Derrida’s Decostructionism, people may think about the soundtrack: it could be generated by something else (a choir, a jazz soloist or a bloody dead metal band), registered in different ways (in a theatre, en plein air, in a recording studio) and it could be listened by infinite different people who achieve infinite different interpretations: that’s the differ-Ance. 
Language is the core investigation in Lodge’s fictional product. The extract we read from Nice Work reports a conversation taking place during a drive. While driving along the road some posters advertise the brand of a famous cigarette. The writer’s objective is to reflect on the way language works especially when it resorts to the use of metonymy and metaphor. Robyn is making explicit the way language works inside advertising. She juxtapose the language of ads to the one of narrative/fiction. A multimedia language employs both writings and images. It looks back to the Ancient Greek rhetoric and the function for which the ads were generated is to sell the highest number of cigarettes. If it doesn’t happen the ad is considered not suitable to the objectives. This is an example of the concept of Derrida’s difference. 
When the ad doesn’t work anymore, it means that the ideal user (unaware of the semiotic and slippery link between the signifier used in the ad, and the signified) doesn’t use the same linguistic code, the same language, the same sign system used in the ad. 

It follows that language controls people. Language pre-exists human beings, as Jacques Lacan said. We are what speaks us (Robyn’s semiotic materialism). It refers to Saussure’s arbitrariness between the signifier and the signified. 

In a web of discourses, of arbitrary common values, society recognizes some aspects of somebody’s character which are more authoritative. As a consequence we bring to the surface these aspects, on the other side we try to hide those aspect society refuses. Social conventions transform and modify ourselves. But conventions are based on language: since it is slippery, human subjectivity is fluctuant. 

Human beings try to adapt themselves to the web of language and society: if they succeed, as Darwin said, they’ll survive because they have been able to fit in the environment. On the other hand there’s Marx’s alienation. 

According to Julia Kristeva, who didn’t write only the meaning of ‘intertextuality’, an  epistemological attitude toward axioms is always an act of revolt. To doubt ourselves is an act of revolt. The revolt scares the Puritan Victorians. 
As it has been previously said, the speaker operates with language mainly on two levels: the level of combination (syntax), and the one of selection. Metonymy works on contiguity. Combination is the signifier, the surface, the denotative level, while selection means deepness, distance in the time of psyche (past subjectified memories PLUS future expectations), it refers to the connotative level. It has been shed light on Robyn’s thought  about how Vic “reads” the surrounding world: 
“You (Vic) don’t have any sympathy with the metaphorical way of looking at things”
Vic is trying to escape from Robyn’s argumentations. That is to say the self made man’s system of thought is deconstructed by the Postmodern point of view. Vic doesn’t understand anything about Robyn’s truth because it isn’t a ‘truth’ from his point of view. Robyn finds different interpretations for the choices which had been made to build the advertising, while for Vic ‘a cigarette is a cigarette’. Indeed metaphor connotes, judges, uses the telling technique, while the metonymy is denotative, combines, describes, uses the showing technique. 
Vic doesn’t understand a bloody nothing. Indeed he try to escape from Robyn’s point of view on reality, which differs from his: in the text it is conveyed when Vic uses the popular dialect “I dunno”. He prefers to stand in the safe tradition, the stable and defined truth, instead of facing the hard deepness and complexity of reality shown by Robyn. He remains on the denotative level, the appearance, while advertisings adopt a system of signification which recalls and reminds the workings of poetry. A poem can be analyzed over and over again (Derrida’s interpretative drift), and even if the same reader analyzes it twice in different times and moments, he/she will achieve different interpretations. A well known example of it are the two novels written by the English writer Jeanette Winterson: both deal with her childhood, but it is possible to appreciate how her point of view on the same past events changes. Past memories are the text in this case and Derrida said:

“There’s nothing outside the text”
There’s a forever slippery link between the signifier and the signified. There are multiple identities, multiple truths: the principle of uncertainty is in force. 
That’s why Vic, a routine manager, smokes Marlboro: The Marlboro ad doesn’t disturb that  naive faith in the stability of the signified says Robyn. The healthy, heroic, outdoor life of the cowboy is the parody of the XIX century self-made man, the capitalist who believed in the Protestant ethic. Lodge’s novel mocks the classical novel which concerned the strong thought, the Lyotard’s grand narratives. Vic’s groundless belief/illusion that a cigarette is a cigarette makes the intelligent reader laughs. Grand narratives are dead, as well as God is dead as Nietzsche said. Little narratives, memoirs: here we are.
Another interesting aspect in Saussure’s thought is that metonymy is in presentia, it’s based on two terms jointly present in an actual series. Metaphor is in absentia. Two terms, distant one from the other, force the subject to ‘remember’ similar signifiers which are part of different semantic fields. That’s also why the memoir, the little narrative are Postmodern products: re-discovering past memories the subject finds new but always partial existential meanings.
Tu sei un dio
Tu: tenore

Dio: veicolo

Terreno: insieme di caratteristiche che il Tu ha in commune con il Dio

